


THE AdVant™ ECOSYSTEM

RSG Media designed the
AdVant suite to work with your

entire ad sales process and AUDIENCE
FORECAST

existing systems. Based on
each network’s requirements,
customers can select the
modaules that will have the
greatest impact. FELEEAST
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PRICING
AdVant's pricing module uses Yield Management
techniques to determine:

= How much inventory to reserve for scatter
market

= How much more to charge for premium brands

u  The minimum price you accept for a deal or
walk away from

= Market trends—is it smarter to sell now or to
wait?

m  How much money was left on the table? (Post-
Season Analysis)

AdVant's pricing module typically improves pricing
by 3 - 5%. It predicts future behaviors by using
heuristic analysis combined with current market
trends. It isolates common drivers including plan
size, time trends, and other significant variables,
establishing pricing guidelines and giving your sales
teams a negotiating edge. For accurate pricing it
uses a combination of time-series and consumer
choice models and fine-tunes the prices based on
analysis of internal rate-cards

PLANNING

A plan that seems to meet an advertiser’s needs
may be losing you real revenue. AdVant Planning
balances the variables to meet all your advertisers’
needs while improving revenues by 2 - 4% by better
allocating inventory to plans. It is especially effective
for networks that sell at least 25% of their inventory
as programs, rather than run of network.
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Plan Optimization in Action

Every selling title has an opportunity cost. Yes, it
delivers guaranteed demos; it also delivers valuable
non-guaranteed ones. AdVant's Planning module
uses intelligent predictive rate cards to minimize
opportunity costs.

LOG SCHEDULING

Traditional traffic engines place units on the log
without regard to guaranteed demos, measurement
methodology, CPM or other crucial deal terms,
resulting in under-delivery on some deals and over-
delivery on others.
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Log Optimization in Action

AdVant “micro-places” units to match delivered
demos with deal guarantees. It honors 50+
constraints and reduces bincount. AdVant's Log
Scheduling module improves revenue an average
of 3%. It shrinks over-delivery and reduces ADUs
(along with their associated liability) freeing units up
for sale. All without any change to programs, deals,
or ratings.

AdVant allows log managers flexibility in setting their
own goals and parameters for optimization:

= Limit how many and which spots can be
moved to restrict changes made to the log
= Turn on/off deal constraints individually

= Assign optimization priorities to focus on
improving the delivery of select deals

This flexibility also allows you to run a variety of
scenarios to evaluate the impact of under-delivering
deals on network liabilities.

AUDIENCE FORECASTING

Anticipating even the smallest variances in audience
composition of programs enables programmers to
enhance how they sell air time, promote shows,

and place spots on the log. The AdVant Audience
Forecasting module provides your Research

and Planning teams the necessary insights into
projected ratings for your programs. With the use

of advanced statistical models, the module predicts
impressions for each demo.The module identifies
seasonality, trends and outliers to make an accurate
forecast. The forecasts produced are highly
accurate, explaining more than 80% of the variance
in audience ratings across different streams such as
C3, program-live and program averages.

Accurate forecast is a key input to the other modules
in the AdVant suite. AdVant's forecasting module
improves Planning and Log Scheduling modules by
more than 10% each, adding even more benefits.

PROMOTION PLANNING

AdVant Promotion Planning improves ratings while
freeing up promo inventory. It identifies:

= When and how often to promote upcoming
shows for optimal reach

m  Which programs make the best “host”
programs for promos

= How promos affect ratings for shows
immediately following the promoted show

= How promotions affect network branding
opportunity cost and benefits of each spot
assigned for promotions

AdVant Promotion Planning works with current
network data and out-of-network advertising
information. It demonstrably improves ratings and
frees up promo inventory.




