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14 Optimization Opportunities for Linear TV

Deal Planning (Upfront & Scatter)

8. Deal Planning/Inventory Utilization
What is the “highest best use” for each piece of advertising inventory? Are your planners using
the inventory to deliver the most value to the client or to the network? What is the opportunity
cost? AdVant delivers expert plans that maximize target demo and use program inventory optimally.

9. Cross Platform Planning
What is the best way to deliver an audience to your customers? Is it just through the linear
networks? Or is a combination of linear and new media more cost effective? AdVant’s cross-
network and cross-platform planning module lets you show customers how to meet their needs
while extracting maximum value from your advertising inventory.

Trafficking & Log Optimization

10. Log Optimization (SchedulLogic®)
To deliver the most value to advertisers and use ad inventory most effectively, it's best to place
ads on the log when the guaranteed demo is watching (e.g. put cat food commercials on when cats
are watching). AdVant’s micro-scheduling algorithms handle 50+ constraints and re-schedule
pods to cut under-and over-delivery, reduce ADUs, reduce liabilities, and boost revenues
by millions of dollars.

11. Week Ahead Forecasting
To get the most value from your trafficking, networks need to know who will be watching and
when. AdVant calculates forecasts to the 15 minute level and boosts log optimization by 20%.

12. Stewardship
Every network has ADUs. The question is how to meet one’s make-good obligations and satisfy
the advertiser while not wasting prime inventory. AdVant threads the needle and frees up
millions in inventory.

Deal Maintenance

13. Brand Allocation
Deals shift. Advertisers reallocate brands. Schedulers change shows. Now, what's the best way
to flight every campaign? AdVant makes it easy and does it expertly to use the least value of
inventory to deliver the guaranteed GRPs.

14. Promos
“I know that half my promos are wasted. The trouble is, | don't know which half.”
AdVant for promos lets networks scientifically determine how to measure effectiveness of running
promotions, how much time to allocate to promos, how much to ads, and the best time to
promote each show. (Hint, it varies from show to show, network to network, and by type of viewer.)
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